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Kinerja pemasaran koperasi berbasis syariah dapat dipengaruhi oleh 
berbagai faktor, diantaranya yaitu segmentasi pasar, bauran pemasaran, dan citra 
produk. Penelitian bertujuan untuk menganalisis pengaruh segmentasi pasar 
terhadap citra produk, bauran pemasaran terhadap citra produk, segmentasi pasar 
terhadap kinerja pemasaran, bauran pemasaran terhadap kinerja pemasaran, citra 
produk terhadap kinerja pemasaran, segmentasi pasar terhadap kinerja pemasaran 
melalui citra produk, dan bauran pemasaran terhadap kinerja pemasaran melalui 
citra produk pada Koperasi Simpan Pinjam Dan Pembiayaan Syariah (KSPPS) 
Kowanu Nugraha Jawa Tengah. 
 
Penelitian merupakan penelitian explanatory. Subjek penelitian adalah 
karyawan KSPPS Kowanu Nugraha Jawa Tengah dengan jumlah sampel 
sebanyak 104 orang. Pengumpulan data dilakukan menggunakan instrumen 
kuesioner. Teknik analisis data menggunakan SEM (Structural Equation 
Modelling).  
Berdasarkan hasil penelitian maka dapat disimpulkan bahwa segmentasi 
pasar dan bauran pemasaran berpengaruh langsung terhadap citra produk maupun 
kinerja pemasaran. Citra produk berpengaruh langsung terhadap kinerja 
pemasaran. Segmentasi pasar dan bauran pemasaran berpengaruh terhadap kinerja 
pemasaran melalui citra produk.  









































Marketing performance of sharia-based cooperatives can be influenced by 
various factors, including market segmentation, marketing mix, and product 
image. The research aims to analyze the effect of market segmentation on product 
image, marketing mix on product image, market segmentation on marketing 
performance, marketing mix on marketing performance, product image on 
marketing performance, market segmentation on marketing performance through 
product image, and marketing mix on marketing performance through product 
image in the Kowanu Nugraha Central Java Cooperative Savings and Loan and 
Financing Cooperatives (KSPPS). 
 
Research is an explanatory research. The research subjects were KSPPS 
Kowanu Nugraha Central Java employees with a total sample of 104 people. Data 
collection was carried out using a questionnaire instrument. Data analysis 
techniques using SEM (Structural Equation Modeling). 
 
Based on the results of the study it can be concluded that market 
segmentation and marketing mix directly influence the product image and 
marketing performance. Product image has a direct effect on marketing 
performance. Market segmentation and marketing mix influence marketing 
performance through product image.  
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